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Shattered Truths:

The Past Hides a Secret
David Jowsey’s thrilling sequel debuts in June 2009

Finally, one and half years after the success and critical acclaim of his first novel, Dragons in the
Sky, Sigel Press will launch Shattered Truths: The Past Hides a Secret by David Jowsey.

As a NASA science team explores the surface of Mars, an unexpected storm races across the
surface of the planet, killing Tom Richards and forcing his devastated crew to race for shelter. As
the storm rages, a mysterious life-force makes its presence known, and a shadowy organisation
reveals itself - an organisation which has existed in secret for many years, and must not be
allowed to complete its mission.

But with the only person with knowledge of the An’Tsari dead, and the crew cut off from Earth,
who will speak for the human race? And who will protect them from the shadows hiding in the
darkness?

This thrilling sequel takes a giant leap forward, transporting the reader into a world of truths and
lies as the second chapter of the An’Tsari trilogy draws to a nail-biting close.

The book is currently in production and is scheduled to publish the first week in June. Stay tuned
for more details. Special pre-order prices will be available in March 2009.







Upcoming Events

January 14, 2009
Victor Cassidy lectures on "Henry Chandler Cowles: Pioneer Ecologist” sponsored by the Audubon
Society of Greater Cleveland, Cleveland Museum of Natural History, Rare Book Room, 7pm.

February 7, 2009

Victor Cassidy signs copies of “Henry Chandler Cowles: Pioneer Ecologist” at Wild Things 2009
Conference, University of Illinois at Chicago, Student Center East, 750 South Halsted (between Harrison
and Taylor). Time: 8:00am-4:30pm. For more information call 847-328-3910

February 17, 2009

Thomas Sigel presents, “Publishing 101: An Introduction to Publishing Your Manuscript”, Herrick
Memorial Library, 101 Willard Memorial Square, Wellington, Ohio 44090, Time: TBA, For more
information call 440-647-2120.

February 28, 2009

David Jowsey meets with Nick Murray from Southside Radio to record a podcast which will discuss
Dragons in the Sky and the impending release of Shattered Truths. David will also talk about music
which has influenced his writing. The podcast will be available on www.davidjowsey.com and
www.sigelpress.com.

Visit www.sigelpress.com and www.tsigel.com as we add more upcoming events. Thomas Sigel and the Sigel
Press authors are available for workshops, lectures, seminars. Contact us to find out more!




MESSAGE FROM THE CEO

Dear Clients, Customers and Friends,

Happy New Year! We are now facing turbulent and challenging economic times. In spite of this, | want to thank
you all for your business and support in the past year. We continue to be extremely busy with an array of
consulting and customized publishing and training projects in the USA and Europe. Remember to keep us in mind
for your needs as we continue to live by our motto: “Enriching your life through learning.” It is you, our customer
who keeps us in business.

We hope you enjoy this newsletter which is our way of keeping you in the loop of developments as we continue to
grow. As always, we welcome your comments and feedback. Continue to spread the word about T Sigel
Consulting/Sigel Press. Stay in touch!

Best regards,

Thomas

Designing and Managing Marketing Communications

Excerpt from Marketing in Practice Online course featuring Philip Kotler
The course is now available in Europe. Stay tuned for North American availability.

Modern marketing requires more than developing a good product, pricing it attractively and making it available.
Companies must also communicate with present and potential stakeholders and the general public. For most
companies, the question is not whether to communicate but rather what to say, how to say it, to whom and how often.
But communications get more difficult as more companies want to grab the consumer’s attention. To reach target
markets and build brand equity, marketers must creatively come up with different forms of communication.

Developing effective communications involves eight steps.

Identify the target audience

Determine the communications objectives

Design the communications

Select the communications channels

Establish the total communications budget

Decide on the communications mix

Measure the communications results

Manage the integrated marketing communications process

Nk~ wWDNE

How does communications work and what can marketing communications do for a company? How can you, as a
modern marketer, combine and integrate marketing communications to create an effective strategy for your business?
This module will reveal the answers to these questions and more.

For expert advice, marketing communications and branding solutions tailored specifically to your organisation,
or to find out how you can purchase Marketing in Practice, contact T Sigel Consulting.




Now on Sale!

Visit www.sigelpress.com for secure and easy web ordering, or call us in

the USA on 330-722-2541 or in the UK on 01223 303303.

Exploring Marketing: A Creative Learning Approach
By Patrice Ann Nugq and Bob Boland, of the International University in Geneva
Exploring Marketing is a tried and tested program guaranteed to solidly teach and
reinforce the basic principles and concepts of marketing. This text’s innovative
Creative Learning Approach leads the reader from simple to complex ideas in a
gradual fashion. Accompanying the text is a CD-ROM filled with enrichment
materials to enhance the learning process including: a glossary of 200 terms, Power
Point slides containing sample cases, audio reinforcement, and even a final exam.
“This is an amazing course! | was able to apply my knowledge of marketing
immediately in the workplace... | highly recommend this approach.” - Valerie

Extermann, Communication Specialist, CATERPILLAR Geneva, Switzerland
978-1-905941-00-1
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In the Shadows: An Anthology of the Curious

By Justin Thorne

In the Shadows is a collection of previously published short stories and brand new tales from
an emerging voice in genre fiction. The anthology includes fantasy, horror, science fiction,
crime, mystery and an exclusive preview of the forthcoming fantasy novel, Footsteps.

“It has been said over and over that all writers secretly wish they were rock stars. Justin
Thorne has the somewhat maddening ability to be both. And like good music, his writing is
arresting and fearless yet it never fails to charm” —Jonathan Miller, Editor in Chief,
BeWhich Magazine.

978-1-905941-03-2
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